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e Abid, N., & Marchesani, F. (Y+Y°). The Nexus between female entrepreneurship and firms' green
practices in smart cities: Hindered or empowered by Private vs. public R&D investment. Business
Strategy and the Environment, ¥¢(V), 4YoV-_aYVYY,

e Akinwande, M. O., Dikko, H. G., & Samson, A. (Y+)®). Variance inflation factor: As a condition for
the inclusion of Suppressor variable(s) in regression analysis. Open Journal of Statistics, 5(V).
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Journal of Tourism Research, 12(°), ¢A—-£47,
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Tourism, 27(Y), VY=Y +4_ https://doi.org/) +, )+ A/ YEYYOLAS, Y4 YT, Y VAT Y0
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urban branding and the personification of place. Journal of Macromarketing, 34(%).
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Buhalis, D. (Y**+). Marketing the competitive destination of the future. Tourism Management, 21(V),
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Buhalis, D., & Amaranggana, A. (Y:)%). Smart tourism destinations: Ecosystems for tourism
destination competitiveness. Tourism Management, 4(Y), YéoYo., https://
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Buhalis, D., & Law, R. (Y++A). Progress in information technology and tourism management: Y+ years
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e Caragliu, A., & Del Bo, C. F. (Y+Y)). Smart cities and urban inequality. Regional Studies, Mi, VY.
https://doi.org/’ YA/ TEYE VY YY) 1AAEEY)Y

e Caragliu, A., & Del Bo, C. F. (Y+YV). Smart cities and the urban digital divide. Npj Urban
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e Caragliu, A., Del Bo, C., & Nijcamp, P. (Y++%). Smart city in Europe. 3rd central European conference
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e Caragliu, A., Del Bo, C., & Nijkamp, P. (Y+ V). Smart cities in Europe. Journal of Urban Technology,
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view from researchers and managers to tourists and locals. Tourism Management Perspectives, 51,
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e Cheng, I.-H., & Lee, S. T. (Y+YY). Timeliness, responsiveness and the human voice: The effects of
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e Christofi, M., laia, L., Marchesani, F., & Masciarelli, F. (Y+Y)). Marketing innovation and
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e Coca-Stefaniak, J. A. (Y+)%). Marketing smart tourism cities — A strategic dilemma. International
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° YY_Y YAy
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e Cracolici, M. F., & Nijkamp, P. (Y++9). The attractiveness and competitiveness of tourist destinations:
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e  Cranmer, E. E., Tom Dieck, M. C., & Fountoulaki, P. (Y+Y+). Exploring the value of augmented reality
for tourism. Tourism Management Perspectives, 35, Article Youavy,
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o d'Angella, F., & Go, F. M. (Y:+9). Tale of two cities' collaborative tourism marketing: Towards a
theory of destination stakeholder assessment. Tourism Management, 30(Y), £€Y4-£¢.,
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e De Noni, I, Orsi, L., & Zanderighi, L. (Y+) £). Attributes of Milan influencing city brand attractiveness.
Journal of Destination Marketing & Management, 3(%), YAAYYT,
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e De Vita, G. (Y+1¢). The long-run impact of exchange rate regimes on international tourism flows.
Tourism Management, 45, YY1-YYY https://doi.org/) +,) + Y /j. tourman.Y+Y£,+2,+ )

e Debarsy, N. (Y+1Y). The mundlak approach in the spatial Durbin Panel data model. Spatial Economic
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e Deery, M., & Jago, L. (Y * +©). The management of sport tourism. Sport in Society, 8(Y),
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e Etter, M., Ravasi, D., & Colleoni, E. (Y:14). Social media and the formation of organizational
reputation. Academy of Management Review, 44(Y), YA https:// doi.org/) +,e£10/amr. Y« Y £,+ YA«

e Fernandez-Cavia, " J., Marchiori, E., Haven-Tang, C., & Cantoni, L. (Y+7). Online communication in
Spanish destination marketing organizations. Journal of Vacation
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e Fujita, M., & Thisse, J. F. (Y++Y). Agglomeration and market interaction. In Advances in economics
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Gafter, L. M., & Tchetchik, A. (Y+1V). The role of social ties and communication technologies in
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